72nd International Astronautical Congress 2021 Paper ID: 65504
oral

IAF SPACE EDUCATION AND OUTREACH SYMPOSIUM (E1)
Calling Planet Earth - Space Outreach to the General Public (6)

Author: Dr. Pedro Russo
Leiden University, The Netherlands, russo@strw.leidenuniv.nl

MOTIVATIONS AND BARRIERS FOR PUBLIC ENGAGEMENT IN PRIVATE SPACE COMPANIES:
THE CASE OF THE NETHERLANDS

Abstract

The space industry is transforming into an enterprise that is no longer dependent on (inter)governmental
organisations to drive innovation. Over the last decade, private companies have been taking the spotlight,
and pushing humanity into a new era of space exploration and exploitation (Handberg, 1995). With the
meteoric rise of companies such as SpaceX, Rocket Lab, and Blue Origin, along with a host of start-ups, the
space industry generated nearly 415billioninrevenuein2018with79T hestateo fthespaceindustryinthe N etherlandsisre flec
relatedmarkets(M.C.G.Keijzer,2019).Theavailabilityo f EarthObservationdatahasseenagenerationo f downstreamdata
techSmall— M edium Enterprises(SM Es)eitherinthedownstream, oftenarti ficialintelligence—based, servicespreviousl
basedstart—upsandSM Esissparse, i fnot, completelynon—existent. However, sciencecommunicationresearchershavema
basedcompanies, otherwiseknownassciencemarketing( Rajamaki— Partanen, 2014). Aso fnow, therehasbeennoinvestigat
In this paper we will present the first results of the 2021 study about the motivations and barriers for public
engagement done private space companies in the Netherlands.



