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Abstract

The space industry is transforming into an enterprise that is no longer dependent on (inter)governmental
organisations to drive innovation. Over the last decade, private companies have been taking the spotlight,
and pushing humanity into a new era of space exploration and exploitation (Handberg, 1995). With the
meteoric rise of companies such as SpaceX, Rocket Lab, and Blue Origin, along with a host of start-ups, the
space industry generated nearly 415billioninrevenuein2018with79ThestateofthespaceindustryintheNetherlandsisreflectiveoftheglobalpicture.IncreasingdigitizationalongwiththefloodsofdataflowingoutoftheInternetofThingspresentsgreatopportunitiesforupstreamspacecompaniestotakeadvantageoffallingpricesandminiaturizationinsatellitetechnology, allowingsmallcompaniestoovercomebarriersandmakeentryintospace−
relatedmarkets(M.C.G.Keijzer, 2019).TheavailabilityofEarthObservationdatahasseenagenerationofdownstreamdataserviceprovidersprosper.TheDutchspaceclusterismadeuplargelyofhigh−
techSmall−MediumEnterprises(SMEs)eitherinthedownstream, oftenartificialintelligence−based, servicespreviouslydiscussed.Or, aspartoftheinternationalproductionlineforintergovernmentalagencyprojects, suchaslaunchersandsatellites.Availableliteratureonthepublicoutreach/publicengagement(PE)practicesofscience/tech−
basedstart−upsandSMEsissparse, ifnot, completelynon−existent.However, sciencecommunicationresearchershavemadetentativestepsinmappingthePEpracticesofdedicatedresearchinstitutesinseveralmajorscientificnationsbyvirtueofquestionnairesurveys(M.EntradasBauer, 2017;MartaEntradasetal., 2020).Equally, preliminaryresearchhasbeenconductedintothemarketingbehavioursofscience−
basedcompanies, otherwiseknownassciencemarketing(Rajamäki−Partanen, 2014).Asofnow, therehasbeennoinvestigationofthepublicengagementpracticesofcompaniesintheprivatespaceindustry.Butgiventheindustry′sblisteringgrowthanditslikelyimpactonourcivilization, itseemspertinenttoexploretherelationshipbetweenthesecompaniesandthegeneralpublic.

In this paper we will present the first results of the 2021 study about the motivations and barriers for public
engagement done private space companies in the Netherlands.
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